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Ad No. 550—1000 Lines (5 Cols. x 200 Lines) 


CONTEST PROMOTIONS 


to help You HOLD ON! to those media breaks! 


In a dream sequence, Herman 
is a shining knight who res- 
ae Shelley Fabares. Field 
is Still for newspaper edi 
torials and stories on “Chi : 
alry Is (or isn't Dead," aa 
write-in contest on “The M : 
Chivalrous Man | Ever M re 
Still 1844-85 " 
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meal, a pair of ti 
g : tickets t Promotio * 4s 
local dancing bnbeeioac wee HOLD ON!, and adneee ee a 

© your 


dance wie or a luck 
. write-in, or media contest. Still Toe Br 


Run a contest like this to get to your teen audience fast: Do you 
know your top Pop singers? Can you identify them by their hair 
styles alone? If you can, you'll win guest admission to see HOLD 
ON, starring Herman's Hermits, at the State theatre. 


(A) HERMAN’S HERMITS. (B) THE ANIMALS. (C) THE LOVIN’ SPOONFUL. : Haee s 

(D) THE BEATLES. (E) THE DAVE CLARK FIVE. (F) SAM THE SHAM AND : and val 7 perhaps the first character i 

THE PHARAOHS. (G) THE ROLLING STONES. ee and Fol tn orbit, Tie-in wi rin fact or 
ANSWERS: 1(B), 2(G), 3(E), 4(C), 5{F), 6(A), 7(D) 


Still No. 1844-X500. Mat—3X 
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WRITE-INS! 


m When have you had to HOLD ON! for dear life? 
w Who has HELD ON! the longest—to his job, his car, his wife, the oldest 
person in your town? 


gw What boy has HELD ON! to his hair the longest? Award passes oF prizes to 
the boy with the longest Herman-like hairdo in town. 


w Herman's Hermits are always looking for girls to meet in HOLD ON! Where 
can you find them in your town? What are the big teenage social spots in 


your city? 


con i 
cur with your playdate. Still 1844-102 


THE HERM | WT TA 
ITS 
FAN CLUB TRUCKIN ' WITHTHE HER MIS roll 


The upsurge of "'H cals group and have them tour your city on a pick-up 
ermania’ bee or a flat-bed truck bannered for HOLD ON! Try 


‘is tremen ; : red 
Clubs th ous; there to get the sound track distributor and retailers 
sw roughout the to share the cost. 

eat-shirts, and g 


phemaliapiotcan, = PE e §=———sLOCAL ‘SPORTS EVENTS 


Contact the natio 
, nal fan - yj _ ; You can attract a lot of attention during the in- 
termission of any local sports event if you can 
acquire a greased pig, and invite spectators and 
athletes to HOLD ON! to the grunter for passes 
or promoted prizes. 


| | a 
HERMAN’S HERMITS DRY-LAND SURFING PARTY 


Suite 1208 « 20 OFFICIAL F 
10 West 57th St AN CLUB Revamp the old pi , 
° cket es 
reet * New York. N. Y. 10019 and a ae ; stunt with demonstrators pice The miniature surf board on roller skate wheels 
carry ‘Welcome re oe secrete should ee +s one of the nation’s latest fads. Promote prizes 
a ever leave us ee ity’’ and “Don't and media coverage for a skate board cham- 
. propaganda. The op- 3 pionship, where naturally, the prize goes to who 


position should flaunt signs reading: “ 
” Ff d g: ‘HERMAN | : 
GO HOME” and ‘‘Hermits UNFAIR to parents,”’ can HOLD ON! the longest 


at the like. A little counterfeit controversy like 
is should attract media coverage. 1844-20 


an's Hermits Fan 


HOLD ON! to your RECORD tie-ins! 


Here comes another Chartbuster from M-G-M! 


MUSIC FROMTHE ORIGINALSOUND TRACK Herman’s Hermits have sold over 8 million records since they joined M-G-M. The 
ee single from the sound track is already climbing to new heights on the nation’s 
HOLD ON a charts, and the sound track album has one of the largest advance orders in his- 
pret taitmenmttl | tory. These are records which are sure to be spotlighted in display windows 
Et om 2) 7, re um across the country. Make sure that everyone knows where to see HOLD ON! 

See your record contacts TODAY! 


2: 


GET HIP TO THE PROMOTION SCENE! 
PLAY the sound track over P.A. system during and before engagement. 


CONTACT M-G-M Record distributors and local retailers. Map out a comprehen- 
sive campaign including bill-boards, direct mail, radio-TV, handbills, and 
delivery truck banners. 


PROVIDE retailers with press book materials for window and in-store displays. 


THROUGH distributor, make sure local disk jockeys, TV stations, school and hospi- 
tal libraries, and juke boxes have copies of the sound track or the single, 
with full publicity credits. 


DEVELOP an album purchase-admision tie-in with record retailers. 


CONTENTS 
“Hold On” + ‘‘A Must To Avoid” * “All The Things | Do For You 
Baby”’ * ‘‘Where Were You When | Needed You” * ‘‘Leaning On 
The Lamppost’’ * ‘‘Make Me Happy” * ‘The George And Dragon’”’ 
* “Got A Feeling’”’ * ‘‘Wild Love” * ‘‘Gotta’ Get Away”’ 


45-RPM SINGLE: ‘‘Listen People’ is the hit side, from MGM's SOL HANDWERGER, M-G-M Records 


‘When The Boys Meet The Girls’’; flip side is ‘‘Got a Feeling,’’ from 
HOLD ON! When pushing this single, emphasize ‘‘Listen People.”’ ee ee oe vee 


HAVE your record dealers give out your heralds with each purchase. Have heralds 
printed with numbers to be matched with lobby display for passes. 


For latest promotional developments in the sound track album, write to 


MERCHANT TIE-INS 


Nee ear Your launching pad for Promotions! 
TABLOID HERALDS LIVE RADIO SPOTS 
Spark interest for your playdate with the exciting FASHIONS FROM ACROSS THE MERSEY “HOLD ON!” Live Copy Spot 0:60 


4 page, 11 x 17 Tabloid Herald. 
HOW TO GET YOUR HERALDS READ 


1. Arrange for tie-in contacts to distribute with bags and 
packages. 


= 


ANNOUNCER: Looking for a movie to blow you cool? Well 
then—swing loose—bust out and hold on with HERMAN’S 
HERMITS in ‘“‘HOLD ON!” You've never heard faster beats or 


seen wilder fun. Metro Goldwyn M isee hi We 
2. Place them on store counters where young people get uialope > gore ge 


together. starring the nations number one singing sensations—HERMAN’S 
3. Give them away at pre-playdate youngster shows. HERMITS—in their first full-length, full-musical, full laughter, 
4. Promote a co-op ad with your music shops. | full-filling film and when HERMAN’S HERMITS start singing you 
5. Distribute at teen concerts, discotheques. - — : better “‘HOLD ON!"’ And when HERMAN’S HERMITS start play- 
6. Get youngsters to hand out on ballyhoo stunts. (Left) Shelly Fabares, in the newest Beach Fashion 3021E. (Center) ing in outer space—it’s destination way, way, way, out as the 
7 th 1h d cacti alc HERMAN'S HERMITS in the casual Cool Look 1844-28. (Right) Shelly b 4 Regiicss 

. Leave ae mal ion and on windshields. Fabares models the Discotheque Styles 3030E eauties, the beats and the bikinis have one hullaballoo of a 

8. Have newsboys slip them into newspapers. rendezvous and.so do in “HO " : 
you in LD ON!” Co-starring beau- 

| LIKE INSTRUMENTAL , : 

PRICES ce y tiful, young SHELLEY FABARES. . . . So hold tight, hold fast for 
$9.00 per thousand, F.O.B. Plant * Imprinting as follows: “HOLD ON!’’—the wildest motion picture of the year. It’s in 
First 1,000 Added thousands Over 4,000 MetroColor. It’s got Herman’s Hermits! It’s a HERMAN-DINGER! 


$6.00 $4.50 per thousand $4.00 per thousand 


Folded . . . $2.00 per thousand. Imprinting includes 4 lines 
of type, 4” long, each. Extra copy ... 40¢ per 4” line. 


‘HOLD ON!”’ ... Live Radio Copy—0O:30 
ANNOUNCER: Hold tight! Hold fast—for HERMAN’S HERMITS 


Rush orders direct to 
HARRY K. McWILLIAMS 


i tiga gi a ee ae S i ; eo : ; res ; : , in MGM's ‘“‘HOLD ON!"’ Yes, HOLD ON, world .. . ‘cause here 

or Rus rders, Phone nal 6- e guitar is the top-selling musical instrument in America, and no- ; : ie 5c 

Check or money orders must accompany orders. body plays it like the Hermits. Tie-in music stores with HOLD ON! for comes the wildest motion picture of the year! “‘HOLD ON! 
All shipments made freight collect. promotions and displays. 1844-32A. It’s got HERMAN’S HERMITS, SHELLEY FABARES and ten great 


TRAVEL OPTICIANS SODA SHOPS songs that are really fab! ‘‘HOLD ON!” It’s in MetroColor! 
, ' = It’s a HERMAN-DINGER!! 


‘‘HOLD ON!”’ .. . Live Radio Copy—0O:20 


ANNOUNCER: Your destination is way, way out... with 
HERMAN’S HERMITS as the beauties, the beats, and the bikinis 
have one hullaballoo of a rendezvous in ‘‘HOLD ON!"? MGM 


TRAILERS, RADIO E.T.’S 
THEATRE TRAILER 


Star-studded showmanship to help you HOLD ON! to ‘ 
your audience. Order now from N.S.S. Branch. 


TEASER TRAI LER (left) Set up displays with copy like: ‘‘It doesn't matter if you're not Herman's presents HERMAN’S HERMITS in ‘‘HOLD ON!”’ It’s in MetroColor! 
° e fs Hermits in HOLD ON! Everyone gets movie-star service when you travel with 
Shown several weeks in advance, this finger-popping us." 1844-2. (Center) Hermit Dereck Leckenby is a fashion-setter for eye- It’s a HERMAN-DINGERI! 
‘ . glasses. Opticians will go for a display showing the teenagers new styles— 
60-second musical will launch your word-of-mouth from horn-rims to Ben Franklins. 1844-36. (Right) Create a new combination 
campaign. Order from National Screen Service. sundae for your local cream parlors; then banner the soda shops with playdate 
copy and credits. Still 1844-X 11 


TELEVISION TRAILER 


A 60- and a 20-second trailer is available in COLOR 
and black and white, gratis from your M-G-M Field 


iy MERCHANDISING SLOGANS 


Press Representative. Remember, long hair = Union Trust will help you HOLD ON! to your money like 
is IN, everywhere, no other bank. 
3 and your local bar- : 
RADIO Et. Ss an a ak 46 ™ HOLD ON! to your hat—our prices are lower than ever. 
The hip, happy music from the sound track is featured pd es sean oeer ™ HOLD ON! to economy—shop at Bingo Food Stores. 
in two 60-second and two 30-second spots available this ineweatyle. ™ Our quality is in orbit; but watch us HOLD ON! to your 


from your M-G-M Field Press Representative. 


1844-27 values. 
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Multiple Listing Ad No. 501—500 Lines (5 Cols. x 100 Lines) 
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Ad No. 407—448 Lines (4 Cols, x 112 Lines) 
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HERMAIS HERMTS 


Peter Noone, the Herman of 
Herman’s Hermits, finds pretty 
Shelley Fabares the perfect girl 
to sing love songs to in ‘‘Hold 
On!”’, Metro-Goldwyn-Mayer’s 
lilting romantic comedy feat- 
uring the teen-age singing sen- ; 
sations in 1] new song hits. Sue ro» ¢.. 

Ane Langdon and Herbert ne ger “HPA 
Anderson also star in the Pana- nd. TROCOLOR 
vision and color attraction. anes 


Mat |-B Ad No. | 14—50 Lines 


co-starrin 


sala BAS: 


Peter Noone, the Herman of Herman’s Hermits, discovers 
something special about Shelley Fabares in Metro-Goldwyn- 

Mayer’s tune-filled romantic comedy, ‘Hold On!” which brings MO OLMES GORDON ys | 
the teen-age singing sensations to the screen in their first iN crit 


Ke 2 4B OIE 


al 
ae ae 


ION"AND METROCOLOR 


SEA 
HR 


starring vehicle. Sue Ane Langdon and Herbert Anderson also 
add to the fun of the Panavision and color attraction which 
features 11 song hits. It was produced by Sam Katzman. 


Mat 2-C Ad No. 206—200 Lines (2 Cols. x 100 Lines) 


COMPOSITE AD AND Individual Mats Pictured Above May be Ordered Singly (By Numbers 
PUBLICITY MAT SPECIAL MAT NO. 1 Indicated) At Regular Prices from NATIONAL SCREEN SERVICE 
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LOVELY SHELLEY 
FABARES LUCKY IN 
HER LEADING MEN 


From Elvis Presley in “Girl Happy” 
to the new swinging MGM musical 
romp, “Hold On!,” starring the famed 
British singing group, Herman’s Her- 
mits. That’s the gamut made by Shelley 
Fabares—and what young actress could 
ask for anything more? 

But then, good things have come 
Shelley’s way through most of her 
young life. As a very cute little girl, 
she appeared regularly on the “Annie 
Oakley” series and went on to star as 
Donna Reed’s TV daughter for five 
years. When this assignment ended she 
was no longer a cute child, but an ex- 
traordinarily beautiful young woman. 
Not all child actresses are able to make 
this fortunate transition. 

“T’ve been lucky,” says the girl with 
the pool blue eyes, “I always wanted to 
be an actress. Being born in Santa Mon- 
ica, California, was a break. It’s near 
all the studios. On top of that, I was 
lucky enough to have Broadway star 
Nanette Fabray as an aunt and she has 
been wonderful in guiding my acting 
career.” 

Almost two years ago, Shelley be- 
came Mrs. Lou Adler, wife of the suc- 
cessful young music publisher, She lists 
the date, June 2nd, as the highlight of 
her happy life. 

“He’s my favorite leading man,” she 
declares, and adds, “but if I am to be 
envied because of my leading men it’s 
not because they are idols. The joy of 
it is that they are such likeable people. 

“Elvis-is the nicest guy you'll ever 
meet. And I’ve never had so much fun 
in my life as I did while we were film- 
ing ‘Hold On!’ It wasn’t work at_all. 
Herman’s Hermits are so infectious 
that it was more like a carefree vaca- 
tion.” 

Good fortune continues to smile on 
Shelley Fabares, She has received word 
that she will again be Elvis’ girl friend 
in his new MGM romantic comedy, 
titled ‘‘Spinout.” 

Shelley considers it to be an appro- 
priate title as far as she herself is con- 


cerned, ; 
“Tt’s the story of my life,” she laughs. 
“Tt’s been one real spin!” 


PANDEMONIUM 


There was never a dull moment 
during the shooting of MGMs 
“Hold On!” starring the famous 
rock ‘n’ roll group, Herman’s Her- 
mits. 

Here are some of the things that 
took place in the comedy : 

Shelley Fabares had her dress 
ripped off by 200 screaming teen-age 
extras. 

Hortense Petra had hysterics and 
fainted, 

Sue Ane Langdon was thrown 
from an ambulance. 

Three supporting players were 
pushed into a swimming pool. 

Herman’s Hermits had their coats 
and shirts torn to shreds by a mob, 
and an entire bandstand, garden 
house and 200 tables and chairs were 
demolished. 

Explained Producer Sam Katz- 
man to set visitors, “It’s a musical 
comedy.” 


POLICE UNRAVEL 
DEBBIE'S THEFT 


MGM studio policemen were called 
in when the zebra-upholstered, tassel 
bedecked electric cart given to Debbie 
Reynolds for her use during filming 
of “The Singing Nun” was found to 
be missing. 

The mystery was soon solved. 

Out in the cart for a sightseeing tour 
of the studio was Herman, the leader 
of Herman’s Hermits, who also was at 
Metro-Goldwyn-Mayer for the group’s 
first starring roles in “Hold On!” 
filmed on sound stages adjoining those 
of Debbie’s picture. 

When a sheepish Herman returned 
the cart to Debbie, she told him that 
she wouldn’t prosecute providing that 
he would give her an autographed photo 
for her daughter, who it appears was 
one of his great fans. 

The deal was made. 
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A Hit Parade of tunes is offered by Herman’s Hermits, teen-age 
singing sensations, in Metro-Goldwyn-Mayer’s rollicking ro- 
mantic comedy, ‘‘Hold On!”’, their first starring picture. From 
left to right are Karl Green, Keith Hopwood, Derek Leckenby, 
Peter Noone, leader of the group, and Barry Whitwam. Also 
adding to the fun of the happy Panavision and color attraction 
are Shelley Fabares, Sue Ane Langdon and Herbert Anderson. 


Fans of those teen-age singing sen- 
sations, Herman’s Hermits — and they 
are legion—will have the time of their 
lives at Metro-Goldwyn-Mayer’s rol- 
licking, song-filled romantic comedy, 
“Hold On!” 

It’s the first starring vehicle for the 
swinging Hermits (Peter “Herman” 
Noone, Derek Leckenby, Karl Green, 
Keith Hopwood and Barry Whitwam), 
following their guest star appearance 
with Connie Francis in “When the 
Boys Meet the Girls,” and they offer 
unstinting entertainment in a fun-filled 
plot featuring no less than 11 ear-ting- 
ling, foot-tapping songs. 


Still 1844-32 A Hold On! Mat 2-A 


Herman (Peter Noone), leader of Herman’s Hermits, gets more ie 
thrills than he bargained for when he finds himself clinging ie 
onto a runaway amusement park roller coaster in one of the = 
hilarity moments of “‘Hold On!’’, featuring the famous teen-age ie 
singing sensations in their first starring picture. Shelley Fabares le 


plays Herman’s girl friend in Metro-Goldwyn-Mayer’s romantic Ke 
comedy in Panavision and color, also starring Sue Ane Langdon 
and Herbert Anderson. It was directed by Arthur Lubin. 


Still 1844-79 Hold On! Mat 2-E 


Sue Ane Langdon, trying to crash a society party at which 
Herman’s Hermits are the entertainers, ends up with pie in 
her face in one of the hilarious moments of ‘‘Hold On!”’ feat- 
uring the famous teen-age singing sensations in their first 
starring picture. Filmed in Panavision and color, the new 
Metro-Goldwyn-Mayer attraction also stars Shelley Fabares 
and Herbert Anderson and introduces I1 swinging song hits. 


Still 1844-7} Hold On! Mat 2-D 


Peter Noone, the Herman of 
Herman’s Hermits, finds pretty 
Shelley Fabares the perfect girl 
to sing love songs to in “Hold 
On!”, Metro-Goldwyn-Mayer’s 
lilting romantic comedy. 

Still 1844-55 Hold On! Mat 1-B 


And there’s hardly a place where 
they don’t sing them, ranging from a 
television studio to a society garden 
party, an amusement park Roller 
Coaster, the Rose Bowl and a satellite 
launching pad, with an added dividend 
in two imaginative dream sequences. In 
one, the Hermits burst into song while 
being orbitted into space; in the sec- 
ond, Herman, disguised as a knight in 
shining armor, sings and dances with 
fetching Shelley Fabares. 

Here are the songs in the rich musi- 


SIUM AAAT 


CAST 


RLeRMON: ss: rath oo ese Peter Blair Noone 
| <a [a [Pays aoe rR treme ery Ser Karl Green 
Keith; c3.- ee ert ce Keith Hopwood 
Derekce si ire eee Derek Leckenby 
Baniy Mee. 3. eee a teen Barry Whitwam 
LOUIS Chats oot ee Peele Shelley Fabares 
Gecthle::... 222: a ee Sue Ane Langdon 
Lindquist}::434 22 Herbert Anderson 
Dudleysne oe a a eee Bernard Fox 
OT eT 1) piece pene tee Ei ee Hes Harry Hickox 
Misa;Pagecsnm et cs ere Hortense Petra 
PUBIC (MOM eee eee Mickey Deems 
Detectives 22. Ray Kellogg 
Deteclive 2 ve ae aot John Hart 
Photographer) ay.) -cteessas ee ee aes Phil Arnold 


Produced by Sam Katzman. Directed by Ar- 
thur Lubin. Written by James B. Gordon. 
Director of Photography: Paul C. Vogel, 
A.S.C. In Panavision and Metrocolor. Music 
Scored and Conducted by Fred Karger. 
Choreography by Wilda Taylor. Songs: 
“Hold On!’”, “A Must To Avoid” by P. F. 
Sloan. “Leaning on the Lamppost” by Noel 
Tay. ‘‘All the Things | Do For You, Baby,” 
““Where Were You When | Needed You” by 
P. F. Sloan and Steve Barri. ““Make Me Hap- 
py,’ “The George and Dragon,” ‘Got a 
Feeling,”’ ‘‘We Want You, Herman,” ‘Wild 
Love,”’ ‘‘Gotta Get Away” by Fred Karger, 
Sid Wayne and Ben Weisman. Art Direction: 
George W. Davis and Eddie Imazu. Set 
Decoration: Henry Grace, Keogh Gleason. 
Unit Production Manager: Robert Stone. As- 
sistant to the Producer: Jerome Katzman. 
Special Visual Effects: J. McMillan Johnson, 
Carroll L. Shepphird. Film Editor: Ben 
Lewis. Assistant Director: Al Shenberg. 
Make-Up by William Tuttle. Hair Styles by 
Sydney Guilaroff. Recording Supervisor: 
Franklin Milton. A Four Leaf Production. 
Presented by Metro-Goldwyn-Mayer. 


HOLD ON TO YOUR SEATS! — HERMAN’S 
HERMITS WOO THE GIRLS IN “HOLD ON?" 


cal roster of “Hold On!”: “A Must to 
Avoid,” “Leaning on the Lamppost,” 
“All the Things I Do For You, Baby,” 
“Where Were You When I Needed 
You,” “Make Me Happy,” “The George 
and Dragon,” “Got a Feeling,” “We 
Want You, Herman,” “Wild Love,” 
“Gotta Get Away” and the title song. 
You'll be whistling, humming and sing- 
ing them for some time to come. 

The fast-paced action begins when 
the children of America’s astronauts 


vote to name the next space ship going 
aloft after Herman’s Hermits, and to 
make cetrain that they are worthy of 
such lofty recognition, NASA assigns 
Herbert Anderson to follow the Her- 
mits during an American tour and keep 
them in line. He has his hands full, 
what with trying to save his skin when 
hordes of screaming teen-age fans sub- 
merge on the Hermits at every oppor- 
tunity, coming close to disaster in the 
runaway Roller Coaster, becoming a 
victim of the free-for-all brawl at the 
garden party and, last but not least, 
finding himself embroiled with preda- 
tory Hollywood starlet Sue Ane Lang- 
don, who is determined to achieve pub- 
licity by sneaking herself into news 
photographs with the Hermits. Add to 
this the romantic escapades between 
pert Miss Fabares (a dream in a bi- 
kini!) and Herman, who proves a 
delightful and ingratiating Romeo, and 
you have a picture which offers a laugh, 
a song and a kiss per minute! 

Sam Katzman, who produced the 
successful “When the Boys Meet the 
Girls,” “Your Cheatin’ Heart” and 
Elvis Presley’s “Harum Scarum,” has 
another hit in his latest production, 
written by James B. Gordon and direc- 
ted by Arthur Lubin. Filmed in Pana- 
vision and Metrocolor, ‘Hold On!” is 
a treat for eye as well as ear. Herman’s 
Hermits have definitely made the Hol- 
lywood scene. 


; eS oe | 
| RINT SHE SWEET | 
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5) HERMAN’S GIRL... Glamor- & 
Fi ous Shelley Fabares plays the (@ 
romantic foil for Herman, 
e| leader of Herman’s Hermits, in 5 
Ri *‘Hold On!’’, Metro-Goldwyn- Ie 
5) Mayer’s lilting romantic com- Ie 
i edy featuring the famous teen- Ke 
age singing sensations in their ie 
| first starring picture. Intro- 
3| ducing 11 song hits, the ie 
5 Panavision and_color attrac- {G 
RY tion also stars Sue Ane Lang- ie 
i don and Herbert Anderson. 3 
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FRENZIED FANS MOB HERMAN’S HERMITS 
ON ARRIVAL FOR ROLES IN “HOLD ON” 


Metro-Goldwyn-Mayer studio em- 
ployees didn’t know quite what to ex- 
pect when it was announced that Her- 
man’s Hermits were arriving from 
England to star in the motion picture, 
“Hold On!” 

Although the Hermits spent three 
days last summer at MGM, appearing 
as guest stars with Connie Francis and 
Harve Presnell in ‘When the Boys 


Meet the Girls,” it was hardly long 
enough for people on the lot to size up 


the boys. 

The only information they garnered 
then was that the Hermits were British, 
wore their hair a bit longer than most 
youths and, as indicated by the 3,000 
screaming fans who greeted them, were 
one of the most popular singing groups 
in the world. The consensus was that 
the lads would be somewhat cocky. 
Five teen-agers certainly couldn’t with- 
stand such tremendous adulation with- 
out some sign of affectation. 


Now that they’ve come and gone, 
there is a different feeling at the studio 
about Herman’s Hermits. 

“T thought they were going to be 
difficult,” says Arthur Lubin, the direc- 
tor of “Hold On!” “They were nothing 
of the sort. The fact is they are three 
ways better than most of the other 
singing groups popular today. They 
have shorter hair, are cleaner looking 
and their music has melody rather than 
being raucous.” 

Lubin cannot praise the five boys 
from Manchester enough. “They proved 
eager to learn about movie techniques 
and they learned quickly,” he declares. 
“Peter Noone, head of the group, is 
the sharpest 17-year-old I’ve ever met.” 

Fred Karger, musical director of 
“Hold On!,” also has become a Hermits 
fan. Before meeting them he hadn’t 
realized that each has a good musical 
background and that Noone studied 
music theory before joining the group. 
“They’re professional musicians,” Kar- 
ger admitted after working with them 
for an hour. 

But the world’s number one Herman’s 
Hermits booster is Sam Katzman, who 
produced “Hold On!” and “When the 
Boys Meet the Girls.” He and his ac- 
tress-wife, Hortense Petra, featured in 
both films, gave the boys free run of 
their Beverly Hills home and spent a 
great deal of off-camera time with 
them, 

“Being with these kids afforded us 
all the pleasures of raising a second 
family with none of the problems,” 
said Katzman. 

However, it was not only executives 
who were charmed by Peter Noone, 
Derek Leckenby, Barry Whitwam, 
Keith Hopwood and Karl Green, Their 
good manners bowled over stars and 
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Peter Noone, better known as 
Herman, leader of the teen-age 
singing sensations, Herman’s 
Hermits, plays himself in 
Metro-Goldwyn-Mayer’s roll- 
icking romantic comedy, “‘Hold 
On!”’, bringing the Hermits to 
the screen in their first starring 
picture. The happy Panavision 
and color attraction, featuring \ 
11 new song hits, also stars | 
Shelley Fabares, Sue Ane Lang- 


don and Herbert Anderson. 
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secretaries alike. The “Hold On!” set 
became the unofficial meeting place at 
MGM for those with a few minutes to 
spare, Greer Garson, Debbie Reynolds, 
Richard Chamberlain and David Mc- 
Callum were among the stars who came 
on the set just to look, Secretaries who 
hadn’t left their desks in years except 
for lunch sneaked down back paths for 
a peek at the group. 

And when children of executives, 2c- 
customed to dining with the world’s 
brightest movie names, pressured their 
fathers into taking them to visit the 
Hermits, they walked off with fistfuls 
of autographs for friends. 

Pearl Lighter, script supervisor for 
“Hold On!,” summed it up. “I’ve 
worked on films for almost 25 years,” 
re said, ‘‘and I’ve never had so much 

un.” 


HERMAN’S HERMITS BELT OUT 11 SONGS 


WITH A BEAT IN TUNEFUL “HOLD ON!” 


The big new musical beat that makes 
teen-agers squeal with delight is the 


highlight of Metro-Goldwyn-Mayer’s 
new romantic comedy, “Hold On!” 
which puts the spotlight on those Eng- 
lish recording sensations, Herman’s 
Hermits. 

The Hermits who, like the Beatles, 
gave a new meaning to the term “long- 
haired musicians,” belt out 11 new num- 
bers in their own inimitable style in 
the Sam Katzman production, which 
co-stars Shelley Fabares, Sue Ane 
Langdon and Herbert Anderson. 

Probably the most bouncy of the 
tunes is the title song. The others are 
“Make Me Happy,” “Gotta Feelin’,” 
“We Want You, Herman,” ‘Wild 
Love,” “Gotta Get Away,’ “All the 
Things I Do for You, Baby,” “Where 
Were You When I Needed You,” “A 
Must to Avoid,” “Leaning on the Lamp- 
post” and “The George and _ the 
Dragon,” a minuet-like tune in the old 
English tavern tradition. 

The Hermits, who hail from Man- 
chester, have been together less than 
two years but the name of their combo 
has become famous around the world 
with hit record after hit record. Head- 
ed by Peter Noone, the group com- 
prises Karl Green, Keith Hopwood, 
Derek Leckenby and Barry Whitwam. 
All are in their teens except “the old 
man,” Derek, who is all of a ripe 
twenty. 

Their first big hit was “I’m Into 
Something Good,” which was followed 
by five straight No. I singles, topped by 
the multi-million seller, “I’m Henry 
VIII, I Am.” 

The Hermits made their motion pic- 
ture debut with Connie Francis and 


Harve Presnell in MGM’s “When the 
Boys Meet the Girls” and were so im- 
pressive that they were immediately 
signed for their own starring picture. 

Arthur Lubin, who directed “Hold 
On!”, contends that all five boys have 
a natural flair for acting and that Her- 
man could make a living as a leading 
man should popular taste in music ever 
return to something like, say Guy Lom- 
bardo, and force the Hermits to seek 
new careers. 


AVOID SAMSON'S 
DOOMED DOWNFALL 


So frenzied is the popularity of the 
British rock ’n’ roll group, Herman’s 
Hermits, that not only have mobs of 
teenagers torn off parts of their cloth- 
ing but have also attempted to snip off 
locks of hair. 

Consequently, MGM took every pre- 
caution when the five entertainers lined 
up at the studio barbershop for trims 
prior to starting their roles in their first 
starring film, “Hold On!” 

Lest an emboldened secretary attempt 
to take advantage of the opportunity to 
secure a hirsute souvenir, the doors of 
the barbershop were locked and a porter 
quickly disposed of every shorn curl. 

Well—almost every. He later sheep- 
ishly admitted that he had saved a few 
to distribute among the kids in his 
neighborhood, who treasured them like 
jewels ! 


ACTOR CAN'T LOSE 


“DADDY” IDENTITY 


Herbert Anderson is aware that when 
he makes his opening appearance on the 
screen in MGM’s swinging comedy, 
“Hold On!” with Herman’s Hermits, 
the immediate audience reaction will be 


—‘There’s Dennis the Menace’s fa- 
ther.” 

“Tt’s always that way,” declares An- 
derson, “A performer in a TV series 
expects to be recognized in public. But 
that show hasn’t filmed in almost four 
years and still, wherever I go, I am 
pointed out as Dennis’ father. 

“At first, I decided it was because of 
my glasses. So I switched from round 
to square frames. Even my wife didn’t 
notice the difference! Then I got a new 
tailor and finally, in desperation, I grew 
a mustache. Despite all this, people kept 
recognizing me as Dennis’ daddy. 

“In fact, Jay North, who played 
Dennis in the series, recently had lunch 
with me at the Farmer’s Market. Jay 
has grown into a young man so rapidly 
that few of the people around us real- 
ized who he was. But I couldn’t escape 
recognition.” 

Anderson’s current portrayal of a 
harried U.S. government space official 
frantically involved with Herman’s 
Hermits in “Hold On!” may help to 
make audiences forget his “Dennis” 
image. 

“l’ve concentrated on TV guest ap- 
pearances since leaving the series,” he 
says, “because all the movie scripts of- 
fered me up to now had me cast as the 
worried father of children. It’s not that 
1 don’t enjoy playing the father role but 
I want people to realize that I’m capa- 
ble of doing something else. 

“It’s too easy to become stereotyped 
in Hollywood, I used to think becoming 
established was the hardest part of an 
acting career, but becoming ‘unestab- 
lished’ after four years in one role is 
even harder. In fact, I’ve about given up 
the fight. The series is so widely syn- 
dicated now that it is seen somewhere 
in the world almost every day. 

“So,” asserts Anderson, “T’ve gone 
back to my regular tailor, started wear- 
ing the old round glasses again, and 
shaved the mustache!” 


EY COMELY COMEDIENNE ... 


5} Sue Ane Langdon adds to the 
3 looks and laughs of Metro- 


comedy, *‘Hold On!”’, first star- 
Ey ring picture for the teen-age’ 
BY singing sensations, Herman’s 
BY Hermits. Introducing 11 song 
3 hits, the Panavision and color 

attraction also stars Shelley 
Fabares and Herbert Anderson. 
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Herman (Peter Noone), leader of Herman’s Hermits, is almost 
torn to pieces by a mob of squealing teen-age fans in 
Goldwyn-Mayer’s tune-filled comedy, ‘‘Hold On!”’ in which 
he plays himself. Together with the famous singing sensations, 
the cast of the lilting Panavision and color attraction stars 
Shelley Fabares, Sue Ane Langdon and Herbert Anderson. 
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SOME HOLLYWOOD ACTRESSES LIKE MINK 
BUT SUE ANE LANGDON PREFERS HORSES 


The average Hollywood queen likes 
caviar, sleek cars and mink, But Sue 
Ane Langdon will take horses any day. 
The young actress, comedienne and 
singer was raised on Texas’ famed 
King Ranch and possesses esquestrian 
skills that would put a rancher’s wife 
to shame. 

Happily, Miss Langdon has yet to 
appear in a movie that does not feature 
horses, In her current MGM romantic 
comedy, “Hold On!,” in which she co- 
stars with Herman’s Hermits and Shel- 
ley Fabares, there’s a beautiful white 
steed used in a dream sequence. Prior 
to that, Sue Ane added to the fun of 
“When the Boys Meet the Girls,” which 
had an entire stable of horses, 

“T almost didn’t take up an acting ca- 
reer because I thought it would take me 
away from horses,” she declares. “I 
even considered studying to become a 
veterinarian.” 

While appearing in a Broadway mu- 
sical, the actress became acquainted 
with the mounted policemen in the the- 
atre district. One night she charmed a 
“mountie” right off his mount, and the 
following day her picture beamed from 
every paper in the city—riding a horse 
in Times Square. 

“Soon after I arrived in Hollywood,” 
she relates, “I was cast as a regular in 
the ‘Bachelor Father’ series, and during 
breaks I ran over to the studio’s western 
streets where there were always horses. 
I was the bane of the wardrobe wom- 
en’s existence. Before every scene they 
had to brush my dress and clean my 
shoes.” 

During her subsequent screen career, 
Sue Ane invariably found herself near 
horses. In ‘“The Great Imposter” the 
dimpled beauty played a Texas war- 
den’s daughter and there was a horse. 
In “The Rounders” there were lots of 
horses, In two Elvis Presley films, 
“Roustabout” and “Frankie and John- 
ny” the sets abounded with horses. 

Recently, Miss Langdon bought a 


GO INTO ORBIT 


MGM received permission from 
NASA to build a mock-up duplicate of 
Gemini V for scenes with Herman’s 
Hermits in their first starring picture, 
“Hold On!” 

Instead of astronauts Conrad and 
Cooper, the ship carries Herman and 
one Hermit, with the other three Her- 
mits hanging outside the capsule on 
tether ropes. 

And in this unique space setting, they 
all sing, “You Put Me Into Orbit, 
Baby, and I May Never Come Down.” 

P/S—tThey do come down. 


ranch near Hollywood where she raises 
Arabian horses, and she “heads for the 
hills” whenever possible. She does more 
than pat the animals and feed them 
sugar. She can rope, doctor, drive a 
truck, operate a bulldozer or paint a 
barn. 

Her husband, producer-director Jack 
Emrek, says, “Sue Ane is the world’s 
most amazing woman. She can work 
around the ranch all day and go toa 
party at night looking lovely and com- 
pletely helpless!” 


ARMOR VS. AMOUR 


Shapely Sue Ane Langdon does 
her best to pierce the armor 
worn by Pater Noone, the 
Herman of Herman’s Hermits, 
in a dream sequence of Metro- 
Goldwyn-Mayer’s lilting ro- 
mantic comedy, ‘‘Hold On!’’, 
the Hermits’ first starring pic- 
ture. Adding to the entertain- 
ment of the Panavision and 
color attraction are Shelley 
Fabares and Herbert Anderson, 
plus 11 new song hits. 


Still 1844-x-26 Hold On! Mat 1-C 


\oOKING FOR A A SHOW To BLOW YOUR COOL? 


never heard 


Well, swing loose, by out, and HOLD on... youve 


Pagar t 


Pwo ee 


SH AS Eh tt dnl 
ne NERD a ARLEN onan S MO 


6-SHEET 


Deon Way way WAY OUT! 


e, beauties, the 
pikinis hae one ag : 


METRO; 
GOLDWUN 
MaVER 


presents 


ee ~ 


~ jose Hold On _ 

- _otnet 92-99-gone i os 

won Records } 

® a ont recording! 
ss 


ae 


Ha aS 


Ww PANES BuRDO D ret UR BN AFOURLEME TIN PANAVISION’AND 


N Peon METROCOLOR 


ONE-SHEET 


(@) All advertising material in this pressbook, as well as all other newspaper 
and publicity material, has been approved under the MPAA Advertising 


Code as a self-regulatory procedure of the Motion Picture Association of America. 
All inquiries on this procedure, which is voluntarily subscribed to by the major 
motion picture companies, may be addressed to: Advertising Code Administrator, 
Motion Picture Association of America, 522 Fifth Ave., New York, N. Y. 


PRINTED IN U.S.A. 


> HETRO-GOLDNRAMMNER sen 


~H@RMaiIS 
HERMATS 


Ne =e 


PRODUCT 


( 
a TLRS a 


BANNERS and VALANCES 


~ OOKING FOR A oy 
= mH UR a 


ond BCINg 


ane RoR OO 


SR NGG 


PRON METRODOLOR 2 


SiSting 


3-SHEET 


POSTERS 
and 
LOBBY CARDS 


ORDER DIRECTLY FROM NATIONAL SCREEN 


sewn hase =ttSov man youn coo? 


pe Afaster 
ANG 
40 on, youve never Moped funt 


22 x 28 CARD 


(Manufactured by NATIONAL FLAG & DISPLAY CO.) 


DE-LUXE SECTIONAL VALANCE — $21.50 each 
3-PIECE STREAMER — $21.50 each 
USHER BADGES —  50c each 


ORDER DIRECTLY FROM 
IN U.S.A. ——- NATIONAL SCREEN SERVICE 


IN CANADA — CONSOLIDATED THEATRE SERVICES 


120 Wellington St. W., Toronto INSERT CARD 


ASTRO 
EDITION! 


GALAXY GAZETTE — [Eira 


Vol. 1, No. 25 A Metro-Goldwyn-Mayer Production . In Panavision & Metrocolor 


“HOLD ON’- HERMAN’S HERMITS 
ZOOM INTO ORBIT FOR WILD FUN 


Roller Coaster Thrills and Hermans Hermits Romp and Romance, 


Sing and Swing through their First Feature Picture ! 
Watch them bust into Outer Space... all in COLOR ! 


In Dream Sequence of MGM’s comedy with a beat, 
“‘HOLD ON’’, Herman floats through space ina 


capsule while the Hermits float about on tether 
ropes serenading him. 


Meet Peter Noone, the 

Herman of Herman's 

Hermits, sensational 

English recording group 

starring in MGM's 
“HOLD ON’, tune-— 
filled comedy. 


Peter Noone discovers some- 
thing special about Shelley 
Fabares in MGM’s ‘“‘HOLD 


ON’’, new Panavision-Color 


hit. 


DESTINATIC 


THE BEAUTIES, THE BEATS AN 


HAVE ONE HULLABALOO OF A 
METRO-GOLDWUN-MAYER , 


Mans Hie 


IN 


OLD ¢ 


Gi cy proce SUA NEDO 
Herman’s Hermits, sensational English U HB HT AND AXON 


vocal-instrumental group portray them- 
selves in MGM’s tune-filled romantic 


ie edy, ‘‘HOLD ON!” Left to right are PRATER ESS LOOKING FOF 
ues Whitwam, Keith Hopwood, Peter IN PANAVISION*AND 


(Herman) Noone, Karl Green and Derek MeTROCOLOR TO BLOW YOI 
sea be | ee ee WELL, SWING 
. BUST OUT, and! 
you've NEVER 
FASTER BEA 
SEEN WILDE 


Just as in real life, Herman, leader of 
Herman’s Hermits, finds himself mob- 
bed by squealing teen-age girls fora 


scene in MGM’s ‘‘HOLD ON!”’ 


Herman hangs onto runaway roller coaster 
for dear life in scene with Shelley 


Fabares. 


A staidlawn party turfs into a swinging 
success when Herman's Hermits stage 
an impromptu concert in ‘‘HOLD ON!’’ 
Sam Katzman producedand Arthur Lubin 


Sue Ane Langdon ends up with a face 
3 directed the Panavision-Metrocolor full of pie when she tries to crash the 


picture. big society party. 


IN WAY WAY WAY OUT 


D THE BIKINIS. | yf aia aaa : ae 
RENDEZVOUS 


resents : 


RMS 
a. | 


and introducing 


dh NOU 


"A SHOW 
JR COOL? 
LOOSE, 
iOLD ON... 
SHEARD. 
TS OR 
R FUN! 


scene from Herman’s Hermits first full 
length starring feature ‘‘HOLD ON!’’ 


Disk Jockeys are predicting 
that this new MGM Records 
Album will zoom to the top of 
the best sellers on the charts. 


Sue Ane Langdon warns her publicity 
man to get her photographed with 
Herman’s Hermits -or else. 


Spacemen prepare to go into orbit in this. 
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